we enable innovation

Who needs a
better
mousetrap?
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Who

Just because we can build a better
mousetrap doesn't necessarily mean

anyone needs a mousetrap.

More technology, therefore, is not necessarily what the
customer needs. Our experience shows that the
technology parts of software will eventually have to go
'under the hood' much like the engine of a car.

At |deafarms we deliver the 'softer' aspects of software
creation - 'Experiential Aesthetics' - pioneering the
application of Industrial Design concepts and
approaches to deliver high quality IT services and
solutions.

Good design makes products usable and
understandable. Design is central to the creation of
software; it turns information technologies into
meaningful and enjoyable experiences.

In other words ...

Design humanises technology.
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|deas are seeds.
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Ldeafarms provides them the soil and nourishment

to grow them into valuable solutions for society.

“Clever people with clever ideas is
less than half the story. You still
have to get down to implementing
those ideas that provide value to

your business.”
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Steve Forbes
- Spirit - Innovation

Imagination
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|deafarms operates at the intersection of Design, Business
and Technology and employs distinctive and innovative

organizational, technical and process DNA.

Our business model brings key concepts of Industrial
Design - Usability, Aesthetics, HCI, Rapid VVisualisation ¢

Prototyping, and Simmlation - to ICT,

Hybrid interdisciplinary competencies and a compelling
participative culture built on mutual respect, ensures

demonstrable value to clients.

The colours of our walls show our ‘brand’. They show how
we thrive in diversity of culture and opinion. Our bold,
innovative approach is our promise that clients will benefit

from our "radicality”.
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RAPID PROTOTYPING =

?
Prototypes validate functional aspects as well as thf caré abDUt tEChI"IDngY g
the more valuable Took & feel” of business
concepts and clarify user expectations early in the
product life-cycle.

We have built capabilities in rapidly creating
‘pieces’ of the overall solution for users to validate
experience. Imagine presenting in a matter of days,
something for people to interact with that looks &
feels exactly like the final solution.

Virfual Guide - Training, Instalation
& Maintenance. Otis 2007.
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Digital Marketing & Sales kit

CDHCEP!'S PSG: Quantitative product selection TSC: Parametric cunﬁgﬁr.atiun
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(Request Information)

INDEXT: Interactive Document Management

SOLUTIONS 2.0 =

We combine skills on social platforms, content
management systems, Web 2.0, open source and their
related interfaces to come up with highly innovative,
value added solution concepts for Training, Marketing,
Sales and R&D.

Interactive Product Selection.
Waterloo 2004

Data-driven Visualization - Java

Event Backdrop
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Edward de Bono
- Success - Innovation

DESIGN & INNOVATION ADVISORY ®=—

The recipes, ingredients, tools and techniques of
inmovation are strewn all over the place. We focus
on the ‘what-to” parts which essentially address
innovation in business contexts.

Our interdisciplinary capability brings together
value from different streams of technology,
business and creativity so that innovation is
solution focused.

Business Intelligence Widget.
Grande 2010

WhizPhone: Calls on the move User Tutorial Framework
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of collaboration, mutual trust and respect. A belief in
sharing with the larger business and social environment on an ongoing

End-users are our best critics

We are proactive, pre-emptive and sensitive to “people”
needs.

We constantly remind ourselves that we're servicing real
people at their individual levels of understanding and
comfort.

Brewing the future
Hiring people is easy. The challenge is finding them.

We create Heart Capital. An exchange of feelings, emotions
and culture that fosters knowledge interchange. An asset
for individual growth and organisational excellence. A tool
for sharpening the competitive edge.

We have a high-energy work environment and a
participative culture where values - openness, transparency
and trust - can thrive.

Why would our people be here otherwise!
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Rupert Murdoch

= Change - Innovation

Speak
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All tragdamarks, loges & symbols ara ihe propary of
thair respactive ownars

The applicaticns and examples shawn here are
represantative.
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T 0091 11 2681 8255

F: 0081 11 2637 1361
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